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Grocery stores shopped past 7 days (HHLD): Trader Joe's




12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 48. years old (1.5% younger
than average) and have a $129,203 (35.4% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.4% or 935,467 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 47. years old (2.8% younger
than average) and have a $145,975 (35.8% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



13.9% or 794,820 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 47.9 years old (.1% younger
than average) and have a $182,120 (32.9% higher than average) annual household income.
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21.4% or 966,931 of SEATTLE-TACOMA DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 48. years old (.6% younger
than average) and have a $153,855 (23.2% higher than average) annual household income.
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12.7% or 603,076 of PHOENIX DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 48.7 years old (.% older than
average) and have a $136,424 (29.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:

. White B0l
Black/African | 5.1%

American I

® who Shopped at TRADER =
12 - 7% JOE'S in the past 7 days Asian i“-l%
u Remainder of PHOENIX DMA ki i 3.0%
Average Age . 47.9 L o 49.4 ) ) '-i;’,s%
Hispanic
Total Persons: s : 2,363,560 . 2,399,951 [ 26.7%)
: 4’160'435 Men Men Women Women # who Shopped at TRADER JOE'Sinthe past 7days @ PHOENIX
R
. Average Age:
Age Cell Demographics of Target vs. Market: ; il i ) W= HHI of Target vs. Market:
o SO
) = who Sho;ped at_TRADER Joé‘s inthe past 7 days W PHOENIX <$35K HHI

$35K-$50K HHI
$50K-575K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

m who Shopped at TRADER JOE'S in the past 7 days m PHOENIX

PHOENIX DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 352
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg HHI:

Grocery stores shopped past 7 days (HHLD): Trader Joe's



| 12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 61.7% more likely to be a college
graduate, 11.8% more likely to work full-time, 13.8% more likely to be married, 10.4% less likely to be a
parent of 1 or more children under 18.
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12.4% or 935,467 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 58.% more likely to be a college
graduate, 8.3% more likely to work full-time, 11.7% more likely to be married, 20.6% less likely to be a

parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



13.9% or 794,820 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days!.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 56.4% more likely to be a college
graduate, 13.1% more likely to work full-time, 10.7% more likely to be married, 14.7% less likely to be a

parent of 1 or more children under 18.

9.
O Marital Status: Adults 18 or older

32.1%

Single, Never Married 33.5%

Married

Legally Separated

57.8%

1.3%
f1.8%

* d.f’ Education Levels: Adults 18 or older Employment: Adults 18 or older
o
Some High School or Less (not graduate) .0 i/;% Employed Full-Time or Part-Time 9%
High School Graduate (12th grade or | 9,1% Employed Full-Time (35 hours or more) 62.1%
GED)
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 9%
Associate's Degree (AA, AS, etc.) 4':6% White Collar 68'1%
College Graduate (4 year college) 3‘3% Blue Collar 8%
Postgraduate Degree 40.3% Work From Home (most of the time or always) 9%
who Shopped at TRADER JOE'S in the past 7 days W WASHINGTON, DC

who Shopped at TRADER JOE'S in the past 7 days B WASHINGTON, DC

who Shopped at TRADER JOE'S in the past 7 days

Divorced 5‘?%

2.1%
i 3.0%
13.0%

Bl c6%

Widowed

LGBTQ+ (net)

B WASHINGTON, DC

ittt d

Parent of 1 or

Stage in Life: Adults 18 or older

21.8%

more Childrenunder 12 | 25.5%

Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers
19.0%
12.5%
— 7.0% s5.8%  85% 63%
=
15.6%
1a.1% — |
SmallBusiness Self-Employed Government
Owner Workers
7.1%
6 64%  gox
A% aax P a5% s
zase 5
| F11 P EEETEre SPetes
. m " - - . - - -
\&b & _.@ I “ & §° & & 5‘\‘& p é)es a"o ‘,é‘i\& y'*ve J"é" fo P 6\\‘,« é@ é\«,

o é& @&e’ o ﬂﬁﬂ e 9,,6‘ o & ég & & &S & & o\t’ & ‘Fb;b

& & o e & o & & & & & & ; &

3 & & & & L & & & S 5 & Nl o &
‘?:\,,\- i"(@ fé ‘:\@ & be.e‘ & & d‘@b < B "& 6,0@ é""‘* r F P & @:»
PL A & & & &« & S 4
MR A ‘ # A A
& & & <
& o
" &
who Shopped at TRADER JOE'S in the past 7 days B WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Mar25 Qual Intab 910

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

Grocery stores shopped past 7 days (HHLD): Trader Joe's

who Shopped at TRADER JOE'S in the past 7 days

8.6%

I 0.0%
4.4%
B 4.6%

7.6%

. =2
7.1%
I 12.6%

17.4%
I 15.9%

10.2%

. 7.0%
12.3%
I 19.0%

m WASHINGTON, DC



21.4% or 966,931 of SEATTLE-TACOMA DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.l
SR Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 43.2% more likely to be a college
TRADER . graduate, 13.2% more likely to work full-time, 8.2% more likely to be married, 18.5% less likely to be a
JOE'S parent of 1 or more children under 18.
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. 12.7% or 603,076 of PHOENIX DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.

L - Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 70.9% more likely to be a college
TRADER graduate, .3% more likely to work full-time, 14.6% more likely to be married, 11.2% less likely to be a
\JOE'S parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 4.9% more likely to own their

home, 64.9% more likely to own a higher valued home, .5% less likely to have a single-family home, 2.9%
more likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.4% or 935,467 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.

Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 4.5% more likely to own their

home, 46.% more likely to own a higher valued home, 6.5% less likely to have a single-family home, 1.%
more likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



13.9% or 794,820 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 dayL.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 8.9% more likely to own their

home, 20.6% more likely to own a higher valued home, 10.9% less likely to have a single-family home,

7.6% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older MEM Type of Home:Adults 18 or older € [® Pets in Home:Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



21.4% or 966,931 of SEATTLE-TACOMA DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 5.1% more likely to own their
home, 20.9% more likely to own a higher valued home, 9.9% more likely to have a single-family home,

5.% less likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.7% or 603,076 of PHOENIX DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 7.4% more likely to own their
home, 23.% more likely to own a higher valued home, 4.6% more likely to have a single-family home,

6.5% less likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 2.2% more likely to look up D-I-Y
advice online, 12.8% more likely to always vote in local elections, 56.5% more likely to belong to a gym,

34.6% more likely to fly domestic past yr.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




12.4% or 935,467 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 2.8% less likely to look up D-I-Y
advice online, 16.8% more likely to always vote in local elections, 39.6% more likely to belong to a gym,

28.2% more likely to fly domestic past yr.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




13.9% or 794,820 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 15.3% more likely to look up D-I-Y
advice online, 10.9% more likely to always vote in local elections, 71.8% more likely to belong to a gym,
36.8% more likely to fly domestic past yr.

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

[ o e

57.9%)
Registered toVote Democrat/ Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
; Presdereil Eections: Alweys
o gy e : 6%
2 . = 5. w8 F Elections: !B
17.8% s > 1 ;
i e e e

84.3%

» .
ReGpE/  Hedlth  Restaurmnt  Online Phone DO-R-YoumEN Ftnesy/Diet  Wome/  Apparel/ Jobsearch/  Camer  Reigion/ TakeOnine  EJucaton  Womework  Electronk  Genealogy  Parenting/ PROmEraphy OnEnE Dating Electiops;
M;:I;I;ﬂ:;: Informaton m;r::‘nr t\[r;:::.:l advice "::.:::n:“ information Ganen igess Besoty ifeas Postresume Development Spirtusity  Classes mS:::? :r:l:;;«:ur Inte Family Advice ;:::3»: service Local Elections: Always
et s, atc) Local Elections: Sometimes
wwho Shopped at TRADER JOE'S in the past 7 days B WASHINGTON, DC # who Shopped at TRADER JOE'S inthe past 7 days = WASHINGTON, DC
«
W &TOP-.?O past 1 2-months Active L:festyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
15.6%
=5 223 14.4%
16.3%
a7 60.171 13.5%
3 trips 451,493 7. 9%
8.4%
7 4trips e
23.6%
e = 5-9trips T 12.0%
8.5Mew Domestic past year: [IINSZI0%INET N
10s wrips m Avg. # Domestic Flights:
| Fa 14.5% | 4.0%)
: - ol o 50 i B B
Gilling-  lawnCare  Gamdening  Swimming  Volinteer  Bicyding Hiking - Jogging-  Belongto  Sewing- Bowling cmupnmm Fishing  Yoga-Pdates Camping adul Basketbal  Boating Followa Camgwverof Competitive  Foorball Tennis  SnowSkiing- Organired  Softball- Hunting
Outdoor [Flowers or work Backpacking  Running  Health Clubor  Crafts Continuing Weight Loss  Aging Parent Video Gaming Snowbcarding Road Face  Baseball
Cooking vegetables) Gym education Progam  orRelative (5%,
Marathon,
= who Shopped at TRADER JOE'S in the past 7 days M WASHINGTON, DC L)

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Mar25 Qual Intab 910
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, inc. LLC. All rights reserved.

Grocery stores shopped past 7 days (HHLD): Trader Joe's



21.4% or 966,931 of SEATTLE-TACOMA DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 4.% more likely to look up D-I-Y
advice online, 4.6% more likely to always vote in local elections, 34.5% more likely to belong to a gym,

24.5% more likely to fly domestic past yr.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




12.7% or 603,076 of PHOENIX DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 15.4% less likely to look up D-I-Y

29.% more likely to fly domestic past yr.

advice online, 19.3% more likely to always vote in local elections, 60.8% more likely to belong to a gym,
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Grocery stores shopped past 7 days (HHLD): Trader Joe's
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= who Shopped at TRADER JOE'S in the past 7 days

Total Monthly QSR Users:
86.3%

16.5%

13.8%
mUsA

Avg. Monthly QSR Meals:

less likely to smoke cigarettes.

12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 3.5% more likely to use QSRs past
mo., 17.4% more likely to use Sit-Down Restaurants past mo., 10.% less likely to use Casinos past yr., 56.9%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4 ® :

1time

17.0%

2 times 16.5%

3 times

4 times

5 times

6 -9times

10times or more

# who Shopped at TRADER JOE'S in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

= USA

84.5% 72.0%

o mcam || HEHH

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Iikhiﬁlkk

Mexican  Chinese ttakan Mn;x/ Bagel/ Steakhouse Upscale \l-d m/
rgers/ ponut/
tml!e Ihr Sﬂnn-i Bar  Bakery D(Mr
asian
= who Shopped at TRADER JOE'S in the past 7 days mUsA

who Shopped ot TRADER JOE’S in the past 7 days 24.7%

use | 10.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

mwho Shopped at TRADER JOE'S in the past 7 days

UsA USA Projection

mUSA

Scarborough R2 2025: Sep24-Aug25

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines gFrprrersy

Table Games (Craps, Poker, etc.) gy

2! 513 11,
I~

—— o
: 6. 1%
Sports Betting s 4%
Spa
71.( %

Used Past 30-days: Adults 18 or older

Other Gambling Casinos visited past 12 hs: Yes
mwho Shopped at TRADER JOE'S in the past 7 days WUSA
3,457
USA Projection Searborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Marij [ Cannabis Cigarettes

= who shopped at TRADER JOE'Sin the past 7 days. mUSA



less li

12.4% or 935,467 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 4.1% more likely to use QSRs past
mo., 17.9% more likely to use Sit-Down Restaurants past mo., 20.7% less likely to use Casinos past yr., 40.2%

kely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30- days Sit-Down Restaurant Users: Adults 18 or older
[

J rime ‘m
%
2 times
3 times

10times or more 10times or more

6-9times
=

= who shopped at TRADER JOE'S in the past 7 davs = CHICAGO = who Shopped at TRADER JOE'S in the past 7 days H CHICAGO
Total Monrbly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
84.6%
83.7% 71.0%

Drank Past 30-days. Adults 18 or older

Any Type of Beer Siot Machines
Liguor Table Games (Craps, Poker, etc.) ¢

Wine Bar / Nightclub

Imported Beer Upscale Restaurant

Domestic Light Beer 234,006 28.3% Stage Show / Concert

pwand .l ¢
" 16.2% W
Microbrew / Craft Beer | |

w who Shopped at TRADER JOE'S in the past 7 days u CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 541
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ban: twkn, Haes o Toke g/ Werst ubhou dpscie it
Donut/  Burgers/
(n'lmnl Bakery  sports sar e
Apan
=who Shopped at TRADER JOE'Sin the past 7 days BCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at TRADER JOE'S in the post 7 day: [ ESA0S NI 30.4%

(e 2lee ) 1,704,342 22.6%

Past 12 months Casino Activities: Adults 18 or older

1,839,208 24.4%

Sports Betting

SPa pERTT 2.3%
20.1%

Other Gambling 1.7% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

i /[ Cannabis Cigarettes Vape

w who Shopped at TRADER JOE'S in the past 7 days m CHICAGO

Grocery stores shopped past 7 days (HHLD): Trader Joe's

# who Shopped at TRADER JOE'S inthe past 7 days =CHICAGO



xld
2 times

3 times
4 times
5 times
6-9times

10times or more

= who Shopped at TRADER JOE'S in the past7 mys

Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.2%

MWASHINGTON, DC

82.8%

13.9% or 794,820 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 2.9% more likely to use QSRs past
mo., 18.1% more likely to use Sit-Down Restaurants past mo., 31.9% less likely to use Casinos past yr., 54.6%

less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[

1time 16.3%

2 times

15.7%

3 times

4 times

5 times

6-9times

10times or more

m who Shopped at TRADER JOE'S in the past 7 days mWASHINGTON, DC
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

85,1% 72.1%
3.7

Drank Past 30-days. Adults 18 or older

Liquor

,276,385

Any Type of Beer 5,134,588

I 909,735 33, d%
1,477,510

Wine

Imported Beer

Domestic Regular Beer

- ¥
|

Domestic Light Beer
Microbrew / Craft Beer
# who Shopped at TRADER JOE'S in the past 7 days ® WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Mair25

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ilihiklﬁhu

mm, Vs e ool it ol steakhouse i e seabd
(n'lmnl nhery i
Asian
mwho shopped at TRADER JOE'S In the past 7 days = WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at TRADERJOE'S in the past 7 days

wasHINGTON, D¢ [FTETTRTES 24.5%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert 30.4%
Sports Betting
Spa -
1738020
Other Gambling Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

i /[ Cannabis

= who Shopped at TRADER JOE'S in the past 7 days = WASHINGTON, DC

210
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

Cigarettes Vape

= who Shopped at TRADER JOE'S in the past 7 days = WASHINGTON, DC

31.3%



Past 30-days QSR Users: Adults 18 or older

I 1time
l
2 times

3 times

4 times

5 times

6-9times

10times or more

= who Shopped at TRADER JOE'S in the past 7 days

Avg. Monthly QSR Meals:

W SEATTLE-TACOMA

Total Monthly QSR Users:

83.1% 80.1%

EE . _

21.4% or 966,931 of SEATTLE-TACOMA DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 3.7% more likely to use QSRs past
mo., 15.9% more likely to use Sit-Down Restaurants past mo., 12.7% less likely to use Casinos past yr., 51.5%

less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

. 1time 17.5%

2 times

3 times
4 times
5 times

6-9times

= who Shopped at TRADERJOE 'S in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. M

10times or more

M SEATTLE-TACOMA
hly Sit-Down R t Meals:
81.1% 69.9%

Drank Past 30-days. Adults 18 or older

1,421,401 31. d%

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer

20.4% =
mm ]

w who Shopped at TRADER JOE'S in the past 7 days ® SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25

Top-10 Cuisines: Adults 18 or older

(sit-

n Restaurants Used Past 30-days)
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Burgers /
m:ry m»er spors Bar

Asian

meican

Catfen
House /
Coffes gar

pizza  chiness masian seafosd

= who Shopped at TRADER JOE'S in the past 7 days = SEATTIETACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at TRADER JOE'S in the past 7 days [ ZI02GHNINN 21.7%

searnieTAcoma [ERERTY 19.7%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar/ Nightclub
Stage Show / Concert -
Sports Betting _ 553;2
Spa m 3%3%
Other Gambling nzc’;'% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

i /[ Cannabis

Qual Intab

= who Shopped at TRADER JOE'S in the past 7 days = SEATTLE-TACOMA

878

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Cigarettes Vape

= who Shopped at TRADER JOE'Sin the past 7 days = SEATTLE-TACOMA



Past 30-days QSR Users: Adults 18 or older

12.0%

2 times

3 times 10.1%
4 times
Stimes

6 - 9times

10 times or more
mwho Shepped at TRADER JOE'S in the past 7 days

Total Mom‘hfy QSR Users:
83.5%

W PHOENIX

Avg. Monthly QSR Meals:

12.7% or 603,076 of PHOENIX DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 7.8% more likely to use QSRs past
mo., 23.8% more likely to use Sit-Down Restaurants past mo., 10.7% more likely to use Casinos past yr.,
69.4% less likely to smoke cigarettes.

1time

2 times

3 times 10.4%

4 times 9.4%

5 times

6-9times

0%

10 times or more

= who Shopped at TRADER JOE'S in the past 7 days

Total Monthly Sit-Down Restaurant Users:
70.8%

87.7%

Drank Past 30-days. Adults 18 or older

1,851,692 38.9%

Liquor
e —
wine

Domestic Light Beer

1 2'1. 25.7%
1,196,426 25.1%

Imported Beer

Domestic Regular Beer pyrbere 22.3% - v
Microbrew / Craft Beer 16.0% '
® who Shopped at TRADER JOE'S in the past 7 days B PHOENX
PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab
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Table Games (Craps, Poker, etc.)

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
€

17.2%

6.4% |

m PHOENIX

Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at TRADER JOE'S in the past 7 days 19.8%

16.5%

4
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= who Shopped at TRADER JOE'Sin the past 7 days = PHOENIX

PHOENIX [EESWER

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling prig

w who Shopped at TRADER JOE'S in the past 7 days

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Casinos visited past 12 months: Yes

m PHOENIX

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Used Past 30-days: Adults 18 or older

- "

Marijuana / Cannabis Cigarettes

# who Shopped at TRADER JOE'S in the past 7 days

®PHOENIX



12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 37.9% more likely to have a 401K,
3.9% more likely to have an Auto Loan, 73.2% more likely to Invest/Trade Stocks Online, 8.6% less likely to

pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

6,208,
Stocks or Stock Options
9,438,803 28.2%
Mutus!Funds

Money Market Funds 6% 7

18.8%

Other (Crypto / NFTs / Metals, etc.) ”1:'0%

.’ Financial Services Has and/or Uses: Adults 18 or older

6.8% 6.8%

76% caw 57% 459

529 Plan / College Savings Plan m% 1.0% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking  Banking Paying  Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property = : A% Account Mortgage lg{v._: [‘oﬁe
u who Shopped at TRADER JOE'S in the past 7 days mUSA m who Shopped at TRADER JOE'S in the past 7 days HUSA
4 " ] r—
Professional Services Used*: Adults 18 or older | gPast 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 45,326,883 1759 S
Online Investing / Stock Trading 25280 45‘1
24,192,893 9.2%
Insurance Agent at a Local Office (not online) . .
Real Estate Agent m;"’“ 10.5%10.6%
5% ’ 6.0% S3% 4ol aom
Estate Planning m% ’ - [

*Past 12 Months,
Divorce / Family Attorney HL5% | )
1.0%
= who Shopped at TRADER JOE'S in the past 7 days mUSA

usa USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 3,457
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

GooglePay  American  Store Credit  Discover  Square Cash
Express Card

= who Shopped at TRADER JOE'S in the past 7 days mUSA

venmo MasterCard  Apple Pay Cash App

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Facebook Samsung Pay
Messenger



12.4% or 935,467 of CHICAGO DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 32.6% more likely to have a 401K,

11.5% less likely to have an Auto Loan, 71.8% more likely to Invest/Trade Stocks Online, 2.1% more likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older
401K Plan 3,231,026
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds
- 7.4%
529 Plan / College Savings P b= i : . ; ;
ge >avings Plan 7.7% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Rdlnanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

10.3% Account Mortgage Loan or Home
Second Home or Real Estate Property ml% Equity Loan
W who Shopped at TRADER JOE'S in the past 7 days M CHICAGO = who Shopped at TRADER JOE'S in the past 7 days H CHICAGO

Professional Services Used*: Adults 18 or older TPy Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,402,440 18.6%

Financial Pla
inancial Planner  pypeRer] 17.1%

Online Investing / Stock Tradi
&/ e 1 01] 488 13.4%

Accountant
139,713

Insurance Agent at a Local Office (not online)

Real Estate Agent ™ 3.0% 24% 1 12.6% 91 196 S
_ . 4% S - T S% 405 3.8%
Estate Planning 2.0% 8. s s o s s [0 - |
N ; 1.8% (*Past 12 Menths) Visa PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Google Pay  Cash App Discover  StoreCredit  American Square Cash Facebook Samsung Pay
Divorce / Family Attorney El.l% Card Express Messenger
% who Shopped at TRADER JOE'S in the past 7 days B CHICAGO W who Shopped at TRADER JOE'S in the past 7 days B CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 541
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Grocery stores shopped past 7 days (HHLD): Trader Joe's



13.9% or 794,820 of WASHINGTON, DC DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 34.5% more likely to have a 401K,

5.8% less likely to have an Auto Loan, 54.7% more likely to Invest/Trade Stocks Online, 4.7% less likely to pay
with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older
401K plan
a
1,004,081 17.6%
12.8%

18.2%
11.2%

00,5 12.7%
589,43288 Lk}
15.3%
9.3%
14.1%
8.9%

¥ who Shopped at TRADER JOE'S in the past 7 days

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Bonds

Second Home or Real Estate Property

EWASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

7.8% 8.8% g1%
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

® who Shopped at TRADER JOE'S in the past 7 days B WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

Financial Planner

14.7%
A t
’ 3.3%
I Agent at a Local Offi ot onl
S pT— o
5.7%
Real Estate Agent @%
4.1%
2.3%
2.2%
y 0.9%

# who Shopped at TRADER JOE'S in the past 7 days
DMA Scarborough R2 2025: Oct24-Mar25

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney
EWASHINGTON, DC

WASHINGTON, DC Qual Intab

'm'Past 3-Months Payment Methods Used: Adults 18 or older

12.9% 11 2%
- ﬂ - -

Discover  Store Credit Square Cash  Facebook  Samsung Pay
Card Messenger

Google Pay  American
Express

DebitCard MasterCard Apple Pay  Cash App

Zelle Venmo

PayPal

¥ who Shopped at TRADER JOE'S in the past 7 days B WASHINGTON, DC

910
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




21.4% or 966,931 of SEATTLE-TACOMA DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 37.4% more likely to have a 401K,
18.4% more likely to have an Auto Loan, 45.7% more likely to Invest/Trade Stocks Online, 7.% less likely to
pay with their Debit Card.

ﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan  prreeem a7

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds 205%

Money Market Funds m 24.6%

Other (Crypto / NFTs / Metals, etc.) 1;31::"

). 7.6% 7.2%
16.3% 6.9% 6.2% 5.6% 4.8%

e oo - JI. ] .. T s
Second Home or Real Estate Property 0.3% Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Money Auto Loan Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Home Improvement
- 12.7% Account Mortgage Loan or Home
529 Plan / College Savings Plan mm Equity Loan
® who Shopped at TRADER JOE'S in the past 7 days W SEATTLE-TACOMA ® who Shopped at TRADER JOE'S in the past 7 days B SEATTLE-TACOMA

Professional Services Used*: Adults 18 or older | g'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

5.1% 62% oo gox
Real Estate Agent - . s o e . cues: PO . . |
N ; 7 1.5% (*Past 12 Menths) Visa PayPal Debit Card Venmo Zelle ApplePay MasterCard GooglePay CashApp  American  Store Credit Square Cash  Discover Facebook  Samsung Pay
Divorce / Family Attorney 1.0% Express Card Messenger
# who Shopped at TRADER JOE'S in the past 7 days W SEATTLE-TACOMA % who Shopped at TRADER JOE'S in the past 7 days W SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 878
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.7% or 603,076 of PHOENIX DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 45.4% more likely to have a 401K,
5.4% more likely to have an Auto Loan, 113.9% more likely to Invest/Trade Stocks Online, 23.8% less likely to

pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e g |

iR

IRA (Individual Retirement Account) e

1,035,914 21.7%

24.3%

Stocks or Stock Options
Mutual Funds 7%
201%

Money Market Funds m

Other (Crypto / NFTs / Metals, etc.) m.g;:'m

Bonds

19.4%
7.8%

Second Home or Real Estate Property MW‘U-Z%

529 Plan / College Savings Plan ET j;”

® who Shopped at TRADER JOE'S in the past 7 days B PHOENIX

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

20.2%]
m 2 —— s B
9.9% L%

Refinanced

Credit Card Online Mohile

Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

® who Shopped at TRADER JOE'S in the past 7 days W PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service 841,706 17.7%

Financial Panner st .
784,754 16.5%

Online Investing / Stock Trading 551 004 11.6% 7
—— 20.2%
Accountant - 289 7.

9%
Insurance Agent at a Local Office (not online) 3 2 5 9%3'8% . .

35%
Real Estate Agent
o B
F 4.7%

540.1% (*Past 12 Months)
I os%
® who Shopped at TRADER JOE'S in the past 7 days ™ PHOENIX

PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 352
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Divorce / Family Attorney

[—

VisA Paypal

Past 3-Months Payment Methods Used: Adults 18 or older

12.0%

s.6% 11%

m i e
MasterCard  ApplePay  CashApp  GooglePay American StoreCredit  Discover  SquareCash  Facebook Samsung Pay
Express Card Messenger

W PHOENIX

Debit Card Venmo

® who Shopped at TRADER JOE'S in the past 7 days

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 3 days, 1 hours, 9 minutes and
41 seconds each week with All Forms of Media.

78.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 7 hours and 35 minutes each week
listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Usage 56.7%

who Shopped at TRADER usA

% of Total JOE'Sin the past 7 days

Weekly HiM:

» who Shopped at TRADER JOE'S in the past 7 days m USA
USA  USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 3,457 USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507 Hubba rd Sha';E “fA E":h"‘."t“i“g
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 3 days, 5 hours, 13 minutes
and 10 seconds each week with All Forms of Media.

85.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 8 hours and 8 minutes each week listening
to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 23 hours, 25 minutes
and 8 seconds each week with All Forms of Media.

73.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 30 minutes each week
listening to All Local AM/FM Radio, representing 6.7% of total time spent with all forms of Media.
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BROADCASTING
Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 20 hours, 22 minutes
and 49 seconds each week with All Forms of Media.

73.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 8 hours and 16 minutes each week
listening to All Local AM/FM Radio, representing 8.9% of totaltime spent with all forms of Media.
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BROADCASTING
Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 3 days, 7 hours, 56 minutes
and 3 seconds each week with All Forms of Media.

74.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 44 minutes each week listening
to All Local AM/FM Radio, representing 6.2% of total time spent with all forms of Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 6 hours, 19 minutes
and 5 seconds each week with All Forms of Ad-Supported Media.

74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 37 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING
Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 9 hours, 26 minutes
and 14 seconds each week with All Forms of Ad-Supported Media.
80.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 56 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 3 hours, 55 minutes
and 55 seconds each week with All Forms of Ad-Supported Media.

70.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 0 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 8.1% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 1 hours, 47 minutes
and 54 seconds each week with All Forms of Ad-Supported Media.
70.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 7 hours and 1 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 9.9% of totaltime spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 13 hours, 30 minutes
and 15 seconds each week with All Forms of Ad-Supported Media.
69.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 14 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.1% of total time spent with all forms of Ad-Supported Media.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 7 hours and
45 minutes each day with All Forms of Ad-Supported Media. 74.1% listen to Local AM/FM Radio for
an avg. of 56.8 minutes/day.

(Local Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 8 hours and
12 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM Radio for
an avg. of 59.6 minutes/day.

(Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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(Local Radio delivers 8.

" Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 7 hours and
25 minutes each day with All Forms of Ad-Supported Media. 70.3% listen to Local AM/FM Radio for
an avg. of 51.5 minutes/day.

1% of Time with Ad-Supported Media.)
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avg. of 60.1 minutes/day.

| Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 7 hours and
6 minutes each day with All Forms of Ad-Supported Media. 70.% listen to Local AM/FM Radio for an
(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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| Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 8 hours and
47 minutes each day with All Forms of Ad-Supported Media. 69.7% listen to Local AM/FM Radio for
an avg. of 53.6 minutes/day. (Local Radio delivers 7.1% of Time with Ad-Supported Media.)
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24,815,238 or 74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 56.8 minutes every day representing 37.3% of
all time spent daily with Ad-Supported Audio.
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751,423 or 80.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 39.4% of
all time spent daily with Ad-Supported Audio.

Avg. Week AIIAudio (Persons & % Reach): Adults 18 or older

Avg.

Day All Audio (% Time Spent & Avg.

Minutes/day Spent): Adults 18 or older

% Time Spent
Locsl AWM Radio m—m—
Podcasts 629 i
spotify m_m-' 0.
SiriusXM SiriusX
YouTube Music m Podcasts Spotify Podcasts M
. 38.4 32.4 23.6 15.9
il i a5 i | e
% SiriusXM e Music B L2l

Amazon Music

et EERRS == ”
Pandora mm m Local AM/FM ) Local AM/FM me‘ad All Pando iH...
_ = who Shopped at TRADER CHICAGO = Radio All Others Radio Music Others ra
iHeartRadio  [ARIRICRS B 7 %% JOE'Sin the past 7 days 55 Ml co.s 13.1 66.2 12.6 9.8 82 e
Audiobooks BRI 9%
® who Shopped at TRADER JOE'S in the past 7 days m CHICAGO w who Shopped at TRADER JOE'S in the past 7 days B CHICAGO

14.1 113

13.5

Chann...

Mu... M...

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg.

Local AM/FM Radio
Podcasts

TV Music Channels

Total Persons.

% Time Spent:

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube

YouTube Music m Podcasts Music
- . 24 16
Podcasts Spotify
Pandora  HESRR 33.6 121
All Others m Avg. Hours+Minutes/day with Ad- All
Amazon Music m m% Supported Audio: Adults 18 or older Youlube Ao Arnas Spotify Par;dor Other
& thers s
T e = B
- m_r-z* 2z RS |
i i i Amazo
Audiobooks 9.0% 3 iHea... TV Music
: 0.0 who Shopped at TRADER CHICAGO Local AM/FM Radio TV Music Pandora Local AM/FM Radio Channels n
Owned Music _ 83& JOE'Sin the past 7 days 59.6 Chann... 82 S 61.4 11.3 Musi
3 3 4 iriu... 2 2 =L
¥ who Shopped at TRADER JOE'S in the past 7 days B CHICAGO # who Shopped at TRADER JOE'S in the past 7 days H CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 541 * Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved. for Anything _

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Avg. Week AIIAudto (Persons & % Reach): Adults 18 or older

Local AM/FM Radio m

Podcasts

Spotify

SiriusXM

Owned Music
YouTube Music

TV Music Channels
Apple Music

All Others

Amazon Music

558,952 or 70.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 51.5 minutes every day representing 36.4% of
all time spent daily with Ad-Supported Audio.
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676,538 or 70.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Audio.
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420,544 or 69.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 53.6 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Audio.
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24,815,238 or 74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to

Ad-Supported Local AM/FM Radio for an average of 56.8 minutes every day representing 37.3% of
all time spent daily with Ad-Supported Audio.
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751,423 or 80.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 59.6 minutes every day representing 39.4% of
all time spent daily with Ad-Supported Audio.
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558,952 or 70.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 51.5 minutes every day representing 36.4% of
all time spent daily with Ad-Supported Audio.
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676,538 or 70.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.1 minutes every day representing 35.2% of all
time spent daily with Ad-Supported Audio.
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420,544 or 69.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 53.6 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Audio.
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24,815,238 or 74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Classic Hits, and Country.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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751,423 or 80.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Hot AC, Classic Hits, and Classic Rock.
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558,952 or 70.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Rock, Classic
Hits, and Country.
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' 676,538 or 70.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Alternative, and Country.
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420,544 or 69.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Adult Hits, Country,
and Classic Hits.
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19,061,114 or 56.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch
Ad-Supported Local TV Stations for an average of 90.3 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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551,992 or 59.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.4 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Video.
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448,667 or 56.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 62.5 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Video.
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436,475 or 45.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.1 minutes every day representing 28.9% of all time
spent daily with Ad-Supported Video.
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‘ 358,623 or 59.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.7 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Video.
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19,061,114 or 56.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch
Ad-Supported Local TV Stations for an average of 90.3 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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551,992 or 59.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-

Supported Local TV Stations for an average of 115.4 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Video.
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448,667 or 56.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 62.5 minutes every day representing 26.6% of all time
spent daily with Ad-Supported Video.
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436,475 or 45.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.1 minutes every day representing 28.9% of all time
spent daily with Ad-Supported Video.
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358,623 or 59.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.7 minutes every day representing 30.5% of all time
spent daily with Ad-Supported Video.
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, 19,061,114 or 56.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Local News - Morning, National/Network News, and Movies.
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' 551,992 or 59.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Dramas.
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' 448,667 or 56.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
National/Network News, Movies, and Local News - Morning.

Local TVStatmn Pragrams (Persons & % Reach): Adults 18 or older
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Local TVStatmn Pragrams (Persons & % Reach): Adults 18 or older
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' 436,475 or 45.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, National/Network News, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TV Station Pragrams (Persons & % Reach): Adults 18 or older
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358,623 or 59.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Game Shows, Dramas, and Movies.
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Avg. Week All eigital (Persons & % Reach): Adults 18 or older

OTT TV Streaming Services
Search (Google, Bing, etc.)
Social Media

Banking/Financial/Real Estate (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)

Streaming Audio (Local Radiof
Podcasts fStreaming Services)

Games/Fantasy/Betting Sites

Shopping (indl. Food/Auctions/Travel, etc.)
YouTubeTikTok, etc.

Online Classes, Schools, Colleges, Universities

Non-F it it bl

Local TV Streaming

=

218 6578, 4 9

61.1%

'
o
!

68,541

= who Shopped at TRADER JOE'S in the past 7 days

25,725,716 or 76.8% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 131.8 minutes every day representing 23.5% of all time
spent daily with Ad-Supported Digital Media.
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722,206 or 77.2% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 131.2 minutes every day representing 22.6% of all time
spent daily with Ad-Supported Digital Media.
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585,965 or 73.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 154. minutes every day representing 28.3% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All meig{tal (Persons & % Reach): Adults 18 or older

726,770 or 75.2% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 114.4 minutes every day representing 20.% of all time
spent daily with Ad-Supported Digital Media.
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24,286,351 or 72.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 45. minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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daily with Ad-Supported Social Media.

| 585,965 or 73.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 56.2 minutes every day representing 36.5% of all time spent
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674,152 or 69.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 38. minutes every day representing 33.2% of all time spent
daily with Ad-Supported Social Media.
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424,147 or 70.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 59.6 minutes every day representing 39.1% of all time spent
daily with Ad-Supported Social Media.
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24,286,351 or 72.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-

Supported Facebook for an average of 45. minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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630,275 or 67.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 44.6 minutes every day representing 34.% of all time spent
daily with Ad-Supported Social Media.
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585,965 or 73.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 56.2 minutes every day representing 36.5% of all time spent
daily with Ad-Supported Social Media.
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674,152 or 69.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 38. minutes every day representing 33.2% of all time spent
daily with Ad-Supported Social Media.
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. 424,147 or 70.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 59.6 minutes every day representing 39.1% of all time spent
daily with Ad-Supported Social Media.

Weekly 74.3% Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.3% Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,550,230; Social Media: 1,544,684; Non-Prem. Cable: 741,444; Local TV:
687,367 reaching Adults 18 or older who Shopped at TRADER JOE'S in the pas

All Other Digital Media: 2,412,140;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

* Share of Everything



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 67,478;
Local Radio: 46,788; Social Media: 42,863; Local TV: 19,990; Non-Prem. Cable: 19,704
reaching Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 33,914; Social Media: 30,226; Non-Prem. Cable: 14,725; Local TV: 13,378
reaching Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.

All Other Digital Media: 46,959;
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7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 64,977;
Local Radio: 42,490; Social Media: 39,080; Non-Prem. Cable: 19,688; Local TV: 16,267
reaching Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.
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TRADER
JOE'S

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 46,966;
Social Media: 33,310; Local Radio: 26,521; Non-Prem. Cable: 15,239; Local TV: 13,614
reaching Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.
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Top-13 Out-o_f -Home Media (Persons & % Reach): Adults 18 or older

[Average Week) Total persans:

Grocery Stores

- m_'m-

Walking in Towns, Cities, Downtown...

AM/FM Radio PPN 65.89%
ey =

Shopping Malls
Restaurants & Bars
Podcasts

Spotify

Retail Stores

YouTube Music m

who Shopped at TRADER
JOE'S in the past 7 days

30,073,932 or 89.8% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend
an average of 46.2 minutes per day driving, seeing Billboards and Signs. 61.9% Listen to Local Radio
Stations Out-of-Home for an average of 34.4 minutes/day.
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Billboards & Signs (Weekly
Drivers)
46.2

AM/FM Radio
39.4

Walking in Towns,
Cities, Downtown
Areas
24.2

SiriusXM

Restaurants &

Bars Retail Stores | Gas

12.8

Shopping Malk

73 St...

Billboards & Signs (Weekly
Drivers)
49.2

AM/FM Radio
39.0

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
211

Grocery
Restauran Stores
Bars 10.4
14.4
Retai | YouTub Spoti
| e Music  fy
Store 6.2 4.8

7.2 Gastl Dru...

® who Shopped at TRADER JOE'S in the past 7

days

u USA

Top-13 Ad-Supported Out-of Home Media (Persons & % Reach} Adults 18 or older

{Average Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Retail Stores BRI m
TV Music Channels. 30 228,87
YouTube Music 27 381 ‘43 mf;
,881, 5

who Shopped at TRADER
JOE'Sin the past 7 days

& Time spent

8.4%

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 or older

m

= who Shopped at TRADER JOE'S in the past 7 days mUSA

usa USA Projection

Scarborough R2 2025: Sep24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab 3457

(aver

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Medm (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXm

Movie Theaters

804,188 or 86.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 37.3 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to Local Radio
Stations Out-of-Home for an average of 36.1 minutes/day.
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older

(Average week roral Persoms. M Thoe 2t
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AM/FM Radio

‘ 670,962 or 84.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 47.8 minutes per day driving, seeing Billboards and Signs. 58.8% Listen to Local Radio
Stations Out-of-Home for an average of 31.2 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 0ut—of Hame Media (Persons & % Reach): Adults 18 or older
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873,651 or 90.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 42.4 minutes per day driving, seeing Billboards and Signs. 58.5% Listen to Local Radio
Stations Out-of-Home for an average of 36.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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566,632 or 94.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 55. minutes per day driving, seeing Billboards and Signs. 58.3% Listen to Local Radio
Stations Out-of-Home for an average of 32.5 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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30,073,932 or 89.8% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 46.2 minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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804,188 or 86.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average
of 37.3 minutes per day driving, seeing Billboards and Signs representing 24.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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670,962 or 84.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average

of 47.8 minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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873,651 or 90.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average
of 42.4 minutes per day driving, seeing Billboards and Signs representing 30.2% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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566,632 or 94.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average

of 55. minutes per day driving, seeing Billboards and Signs representing 37.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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804,188 or 86.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 37.3 minutes per day driving an average of 21.7 miles each day and are 152.1% more
likely to use Fullerton Avenue than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

670,962 or 84.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 47.8 minutes per day driving an average of 27.8 miles each day and are 161.% more likely
to use 14th Street than the Metro average.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

873,651 or 90.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 42.4 minutes per day driving an average of 24.7 miles each day and are 88.9% more likely
to use Ballard Bridge than the Metro average.
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566,632 or 94.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 55. minutes per day driving an average of 32. miles each day and are 91.9% more likely to
use Scottsdale Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

58.9%

1-10

1-17

Bell Road

Highway 51

Scottsdale Road

Santan Freeway (SE Loop 202)
Agua Fria Freeway (NW Loop 101)
Pima Freeway (NE Loop 101)
Superstition Freeway (E Hwy 60)
Price Freeway (SE Loop 101)

Red Mountain Freeway (NE Loop 202)
Camelback Road

7th Street

Indian School Road

Chandler Bivd

McDowell Road

Thomas Road

Grand Avenue (W Hwy 60)

44th Street

North Hayden Road

Deer Valley Road

32nd Street

7th Avenue

Arizona Avenue/Country Club
Bob Stump Memorial Parkway (Loop 303)

Central Avenue

® who Shopped at TRADER JOE'S in the past 7 days

PHOENIX DMA

Scarborough R2 2025: Aug24-Jul25

2,298,289

&
pd

0 31.6%
1,439,697 30.2%

26.9%

1,023,361

e
"'|
a
&

26.3%
25.3%

§' T

&
¥

&)

&

R

24.4%

B
SRR
oo - o

* R g

8 B8 B
o
18 Fag
I
3
B N
8% &
R

#3 8
&

R "
592 518 12.4%
903,008 19.0%

e

N

o

e

N

el
~

©
W
®

g?i%% Avg. Hours+Minutes/day Driving:
Adults 18 or older

3
N
o)
Fod
K

% 8.7%
12,946 9.3%

&

3 8 8.4%
544,519 11.4%

;és, 746 75?3;’;, Avg. Miles/Day

6.3% who shopped at TRADER PHOENIX
2 7.0% 'S
0% JOE'Sin the past 7 days

B PHOENIX

Qual Intab 352

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older

85260 M 0.73% o-80%

85387 R oot S, 4%
3.57%

85044 EE- 1.13%

85233 PEE— 333%

85379
85296
85383
85224
86336
85281
85142

86301
85374

85016
85262
85284
85326
85013
85226
85144
85213
85048
85086
85249
85018
85286

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Top-26 Employment Zip Codes: Adults 18 or older

85387
85379
85233
85142
86336
85281
85296
86301
85256
85251
85383
85016
85262
85254
85284
85209
85308
85013
85086
85007
85224
85203
85204
86314
85701
85282

=] -t‘; =] ;
o = 1 B
g g
2 2
I I
5
2

&

1143

gi

3.91%
0.59%
F 2.99%
0.58%
2.62%
0.69%
P 2.55%
0.74%
2.47%
0.44%
2.24%
1.14%
P 2.08%
. 0.51%
P 2.02%
0.54%
F 1.77%
E 0.34%

0.36%

&

3

1.03%
0.91%
0.90%
0.86%
0.83%
82%

1.18%

* Share of Everything

- for Anything _




Top Residential Zip Codes: (Aduits 18 or older who Shopped at TRADER JOE’S in the past 7 days) ~ ||| SUM(Adults 18 or older ...
-J t sz: ,J smg_-.; ___-\} ) Bdl g 1:—".'._;";;5‘ ] ) 4,476 L
L ‘ %

M
wn
Ln
&%)
g
n
9y

/ ¢ 60169 I]F
60120 = (S

1596 J‘J 60107 £
1 L s 2535 —q 50193
Sl ) / = 8214
|—|‘ £0103 QD_P .| 0172

(120
cnez0 | 605104
1821|1651 80

Share of Everything

soefa.al "o

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Top Residential Zip Codes: (Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days) A sorioe.
14 33,361

«

=
|

WASHINGTON, DC DMA Scorborough R2 2025: Oct24-Mar25 Qual intob 910 * share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved. Soe a.al for Anything

© 2026 Mapbox © OpenStreetMap

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Top Residential Zip Codes: (Adults 18 or older who Shopped at TRADER JOE’S in the past 7 days) ||| 2MRuIS oraider:.
; sk = B3 |

98236 smz30 . . !
106 28,027

SEATTLE-TACOMA DMA Scorborough R2 2025: Sep24-Jul25 Qual intob 878 . * Share of Everything
All Graphs and soefa.ci Data Modeling Copyright © 2026 Hubbard Broodeasting, Inc. LLC. All rights reserved Soe a.al for Anything

© 2026 Mapbox © OpenSirestMap

Grocery stores shopped past 7 days (HHLD): Trader Joe's



SUM(Adults 18 or old

Top Residential Zip Codes: (Adults 18 or older who Shopped at TRADER JOE’S in the past 7 days)

-~

© 2026 Mapb penStreetMap | o o o 2 unknown

PHOENIX OMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 352 * share of Everything
All Grophs and soefo.oi Data Modeling Copyright © 2026 Hubbord Broodcasting, Inc. LLC. All rights reserved. - for Anything _

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Avg. Week All Prmt Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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10,905,193 or 32.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 28.2%

of all time spent daily with All forms of Print Media.
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317,358 or 33.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 28.6% of all
time spent daily with All forms of Print Media.

Avg. Week All Prmt Medfa (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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268,147 or 33.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.3 minutes every day representing 28.2% of
all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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334,861 or 34.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 27.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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91,882 or 15.2% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 25.1% of all
time spent daily with All forms of Print Media.

Avg. Week All Prmt Medfa (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Shopped at TRADERJOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

100,055,454

92,470,172 34.9%
76,858,434 29.0%

58,265,886 22.0%

Local AM/FM Radio

Video Streaming Services
Cable TV Networks

Local Broadcast TV
Podcasts

Newspapers

Audio Streaming Services

40,411,885 ~ 152%

35,764,177 1:5.5%

36,938,060

30,975,338

29,307,017

USA

2 8,480

Billboards 26,703,489
m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 3457 * Share of Everything
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"Advertising Actions"

P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

ol Med s Y
Websites 2,667"505 . Y
Direct Mail 2!431"-425
Broadcast, Cable, & Sat TV ey
Local AM/FM Radio B e

Audio Streaming Services |
Billboards e

m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Websites

Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

2,202,524 38.5%
2,518, 891
1,722, 226 30.1%

1 495,391 26.2%

Cable TV Networks 902,089 15.8%
Local Broadcast TV
Local AM/FM Radio '

Video Streaming Services
Newspapers
Podcasts

Audio Streaming Services

1,122,545 19.6%
665 954 11.7%

WASHINGTON, DC
13.0%

Billboards 750 568 e
m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



"Advertising Actions"”

P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media

1,816,656 40.2%

Websites

1,647,200 "~ 36.4%
Direct Mail 11,225,554 27.1%

Broadcast, Cable, & Sat TV

Podcasts oyl 12.6%

Local AM/FM Radio 13.6%

Video Streaming Services 595,620 T

Newspapers

Cable TV Networks &5 4680 : 3 s

Audio Streaming Services

10.1%

Local Broadcast TV  predey ' 10.3%

Billboards

SEATTLE-TACOMA

m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA ScarboroughR22025:Sep24-Jul25 QuallIntab: 878 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so e a » al for Anything =

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Social Media

Websites

Direct Mail

"Advertising Actions”

P18+ who Shopped at TRADERJOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

|

1,629,689 34.2%

1,566,661

32.9%

1,393,049 29.2%

Local AM/FM Radio

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Newspapers

Cable TV Networks

Local Broadcast TV

Audio Streaming Services

Billboards

950,333 20.0%

568,037  11.9%

581,834 12.2%

511,991 10.7%

566,660 11.9%

589,873 12.4%

: PHOENIX
430,851 9.0%

421,161 8.8%

® P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 352 * Share of Eve rything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything ¢

Grocery stores shopped past 7 days (HHLD): Trader Joe's



